SAN FRANCISCO PUBLIC UTILITIES COMMISSION
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TITLE: PUBLIC OUTREACH REVISION:
1.0 Policy

Communications with all interested parties outside of the SFPUC shall be
handled and responded to by the CM team in a timely and thorough manner. All
outside communications shall follow the Public Outreach Plans in conformance
with this procedure.

This SFPUC Infrastructure Construction Management (CM) Procedure applies to
all personnel working on SFPUC Infrastructure Projects during construction to
the extent that their work is affected by this CM Procedure and does not conflict
with specific SFPUC policies or the Contract under which the Work is executed.

2.0 Description

This SFPUC Infrastructure CM Procedure delineates the roles of
communications staff in construction management in relation to the Project
Manager (PM) and the Construction Manager (CM).

The following describes the process for implementing the Public Outreach Plans
on a regional and project-specific basis. This CM Procedure is intended to
ensure that designated CM team members effectively communicate with and
respond to all interested parties outside of the SFPUC in a timely and thorough
manner.

3.0 Definitions

31 Construction Management Information System (CMIS)

The CMIS is an on-line management tool for the processing of contract
documents based on established SFPUC Infrastructure CM Business
Processes. It serves as a tool for effective storage and retrieval of various
documents generated during a construction project.



3.2

3.3

3.1.1 The RE (or designee) can enter Community Complaints/Claims
information into the CMIS as part of the Progress Meeting Minutes
or Correspondence, or s/he can create a specific file dedicated to
these issues.

Stakeholders/Constituents

Stakeholders/Constituents are individuals or organizations interested in or
directly affected by SFPUC Infrastructure construction activities.

The Stakeholders/Constituents will vary depending upon the construction
activity and the impacts to surrounding areas, and will include, but not be
limited to: residents, businesses, government officials and agencies,
media outlets, environmental groups, schools, religious institutions,
commuters, recreational users, and community groups.

SFPUC Infrastructure Public Outreach Plan

A Public Outreach Plan will be developed for each major SFPUC
Infrastructure Project. The Plan identifies the stakeholders and
constituents unique to the project, and outreach strategies to minimize
disturbance to constituents and/or the construction crew.

3.3.1 Within a project, the Public Relations Specialist develops an
overview plan of the critical issues affecting the construction area
with a focus on high profile projects and identifies how the various
projects intersect or affect each other in respect to sequence of
construction, mitigation issues, conflicting stakeholders and other
key issues that may impact the construction schedule for the
region. For programs, the SFPUC Infrastructure CM Plans are
incorporated in the Programmatic Communications Plan.

4.0 Responsibilities

4.1

4.2

Project Manager (PM)

The PM manages the coordination of his/her construction projects,
manages and administers the construction management contracts, and
reports to the Construction Management Bureau (CMB) Manager
throughout the project’s construction and close-out phases.

Resident Engineer (RE)

The RE manages and administers the project construction contracts and
serves as the prime point of contact between the Contractor, the City, and
the Outreach Liaison, who works directly with the external stakeholders
and constituents.

4.2.1 The RE may also assist with public outreach efforts in concert with
the Outreach Liaison.
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5.0

4.3

4.4

Public Relations Specialist

The Public Relations Specialist is responsible for planning and
implementing all communications and public outreach efforts for the
SFPUC Infrastructure projects to which s/he is assigned. Coordinating
with the PM, the Public Relations Specialist serves as the technical expert
on communications, outreach procedures, and strategy including format
and content recommendations for information to be disseminated to the
public/stakeholders/interest groups.

4.3.1 The Public Relations Specialist oversees the various Outreach
Liaison(s) and/or Communications consultants that are assigned
directly to the project to execute the day to day communications
needs, including coordination of responses to the San Francisco
Sunshine Ordinance and Freedom of Information Act requests.

Outreach Liaison

The Outreach Liaison is responsible for implementing a SFPUC
Infrastructure Public Outreach Plan. The Outreach Liaison maintains close
contact with the neighbors and stakeholders and is readily available to
respond to issues and complaints that arise regarding construction
activities, serves as the initial SFPUC contact person for most public
inquiries for the specific project, and, assists in coordinating responses.

4.4.1 The Outreach Liaison attends weekly progress meetings during
construction and actively coordinates with the RE in working out
issues affecting the public.

Implementation

Prior to and during construction the Public Relations Specialist and/or the
Outreach Liaison are responsible for the following:

5.1

Public Outreach Plan Updates

Reassesses and updates the outreach strategy put forward in the SFPUC
Infrastructure Public Outreach Plan including:

5.1.1 Outreach and ongoing communications strategies.
5.1.2 Partnerships with local and regional media outlets.

5.1.3 Information packages to illustrate progress, respond to questions
and issues, and inform readers about upcoming milestones.

5.1.4 Project specific Rapid Response plans to incorporate into the
SFPUC Infrastructure CM Emergency Response Manual and
update as needed, refer to SFPUC Infrastructure CM Procedure
No. 033, Emergency Response.
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5.2

5.3

5.4

5.5

5.6

Stakeholder Database
Administers and updates the Stakeholder Database.

Construction Kick-Off Communication Activities

Organizes and implements an appropriate communication outreach
activity to announce the start of construction. These activities are an
opportunity to introduce the key project staff, the RE and the Contractor to
the community or constituents as appropriate.

Project Website

Reviews and updates the project website page and prepares the web staff
for daily or weekly construction updates on the project (reference
sfwater.org);

5.4.1 Creates, maintains and promotes project blogs providing timely
updates and project information to interested stakeholders.

5.4.2 Identifies and utilizes social media tools to communicate in an
effective and efficient manner with the project stakeholders.

Community Relations

Tailors the “SFPUC Infrastructure Neighborhood Community Relations
Guide,” to the specific project emphasizing the importance of maintaining
a “Good Neighbor Policy” based on the region, project and community
assessment:

5.5.1 Introduces, as part of the Pre-Construction Conference, the
“SFPUC Infrastructure Neighborhood Community Relations Guide”
with specific reference to the project area to the CM team and the
Contractor

5.5.2 Reference Section 8.0 Attachment 027-1 “SFPUC Infrastructure
Neighborhood Community Relations Guide” and Attachment 027-2
“Construction Community Relations”

5.5.3 Responsible for timely (within 24 hours) response to comments
from stakeholders and establishes and maintains contact with
interested parties

5.5.4 Ensure that ALL project communications (verbal, written, online)
include project purpose

5.5.5 Act as primary spokesperson for the project, and keeps all
interested parties apprised of activities

5.5.6 Coordinates all information to Stakeholders and constituents in
concert with the RE

5.5.7 Builds relationships with local and regional media to secure
coverage of project progress and updates

5.5.8 Acts as liaison between elected officials and the CM team to ensure
all parties are apprised of progress and upcoming activities

Community Relation Briefing Sessions

Schedules frequent tailgate sessions for briefing the Contractor,

Subcontractors and Suppliers on the “Good Neighbor Policy” and the
SFPUC Infrastructure CM Procedure No. 027, Revision 1, Page 4 of 22



5.7

5.8

5.9

5.10

5.11

“SFPUC Infrastructure Neighborhood Community Relations Guide” and
distributes copies.

24-Hour Hotline

Establishes 24-Hour Dispatch or Hotline for neighbors to call regarding
construction issues and responds accordingly:

5.7.1 For projects located within the City and County of San Francisco,
contact the City Distribution Division (CDD) Dispatch Telephone
(415) 550-4911,

5.7.2 For projects located in the regions, contact Millbrae Dispatch,
Telephone (650) 872-5900;

5.7.3 Activate the SFPUC Infrastructure CM hotline number as needed
and maintain contact information up to date.

Project Signage & Communication Materials

Coordinates the production of Project signage with the RE using the
template for SFPUC Infrastructure Project signs:

5.8.1 Ensures all communications material meets guidelines referenced
in the approved “SFPUC Infrastructure Program Logo Guidelines
and Standards” document, refer to Attachment 027-3.

Community Complaints/Claims

Handles Community Complaints/Claims that arise from neighbors:

5.9.1 Should communications needs arise or an accident or emergency
occur in the absence of the Outreach Liaison, the RE should
contact the Outreach Liaison as soon as possible.

5.9.2 Activates and follows the Rapid Response Plan specific to the
project.

Weekly Progress Meetings

Attends or monitors Weekly Progress Meetings to address impacted
neighborhood issues and report on outreach efforts.

Project Mitigation Funds

Works with the Senior Project Manager (Senior PM) and RE(s) to
distribute Project Mitigation Funds. These will include but are not limited
to: car washes, window washing, off-site accommodations and community
open houses.
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6.0

7.0

8.0

Other Procedural Reqguirements

None

References
7.1 Technical Specifications

None
7.2 CM Procedures

No. 033 Emergency Response
7.3 Others

Labor Relations & Community Benefits Plan— guide to utilizing community
workforce and making use of community businesses and resources to
meet the needs of the project.

7.3.1 Contact the SFPUC Office of Labor Relations & Community
Programs, Telephone (415) 551-4612

Attachments

027 -1 SFPUC Infrastructure Neighborhood Community Relations Guide
027 -2 Construction Community Relations

027 -3 SFPUC Logo Guidelines and Standards

027 -4 Revision Control Log
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Attachment 027 — 1
SFPUC Infrastructure Neighborhood Community Relations Guide

Select appropriate sections for project and format on
SFPUC stationery

SFPUC Infrastructure Neighborhood Community Relations Guide

Our community relations goals with any SFPUC construction project are to:

1) Eacilitate the efficient operation of the project work within the
community setting; and,

2) Minimize disruption and inconvenience to the nearby homes and
businesses.

SFPUC Communications contact for this project is

Backup contact person is (backup contact name/phone)

24-hour SFPUC dispatch # to access communications or other staff:

To meet our goals, please share the following guidelines with your workers and
your subcontractors to maintain good relations with the neighborhood and to
encourage cooperation throughout the community for our project.

Most of these guidelines are part of the contract specifications. They are also based on
situations we have encountered in working with neighbors and businesses over the past
five years.

For best results:

e Please share this information at weekly toolbox meetings

e Attach the neighborhood conduct expectations to the wayhbill, work order or
directions to site;

e Have the security guard or other staff hand this out when the delivery truck
checks in

e Distribute at safety training events (This notice is available in Spanish or other
languages)

Safety first! Show neighbors your commitment to safety by adhering to all CalOSHA rules
reqgarding P.P.E. (personal protective equipment) and site safety requirements. A secure
construction site will deter both curious neighbors and thieves.

Page 1 of 4
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Attachment 027 — 1
SFPUC Infrastructure Neighborhood Community Relations Guide

Work Hours

Follow agreed upon work hours. If contract work hours start at 7:00am, do NOT start work at
6:55am. Neighbors consider any noise on site before the agreed upon work time as
construction-related noise including loud radios, banging truck doors and idling unnecessarily. If
you need to work extended days, notify Communications at least 48 hours in advance.

Work takes place Monday through Friday, unless specified in the contract. If project work
demands weekend or extended hours, please contact the SFPUC Resident Engineer at_least 48
hours in advance so that SFPUC Communications can provide appropriate notice to the
neighbors. Do NOT work on weekends unless notice has been given.

Routine equipment maintenance, repairs, equipment preparation for the day's work, and all
work at staging areas must also be completed during the agreed upon work hours.

Potholing doesn't always indicate the location of all underground utilities. In the event a utility
(gas, water, sewer, etc.) is struck, contact SFPUC Communications as soon as the situation is
under control so we can coordinate notification to the community.

Keep a Clean Worksite

Garbage cans should be available on site for workers who drink coffee in the morning or have
lunch on site. Littering the neighborhood will not be tolerated. Insist that crews sweep up at
end of work day. Cans should be emptied regularly.

Do not allow workers to eat lunch on neighbor lawns or property. Again, loud car radios
must not disturb neighbors.

Keep construction area streets and sidewalks clean and free of debris. Regularly remove
garbage and debris from work site. Sweep up at the end of each work shift.

If the site fences or trailers are tagged with graffiti, paint over it right away.

Neighbor Relations

Courtesy for neighbors and members of the public is a must—it also encourages greater
cooperation among the community for the project. If a resident has a problem or becomes

angry, please contact SFPUC Communications or the RE. Do not yell back at neighbors, even
if they yell at you.

Do not ask neighbors for use of any of their property — such as water, power, restrooms, etc.
Never contact or bother a neighbor unless absolutely necessary — such as in an
emergency.

Please do not yell or use foul or obscene language at the worksite —in any language.

Page 2 of 4
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Attachment 027 — 1
SFPUC Infrastructure Neighborhood Community Relations Guide

Do not allow workers to drink alcohol anywhere near the construction site at any time.

Workers should also not throw out cigarette butts at the project site entrance or
anywhere around the neighborhood.

During progress meetings, inform the SFPUC Communications contact and/or RE about
upcoming work that might impact the neighborhood. Regular notices will be mailed to the
neighborhood, so they are aware in advance.

Parking

Respect the parking situation in neighborhood. While they may be public streets, you must
follow guidelines for parking as specified by SFPUC Communications. Avoid causing parking
problems for neighbors by parking a short walk away from site or at designated areas.

“No Parking” sighs MUST be posted at least 72 hours before parking restrictions can be
in effect. Example: If parking restrictions start Thursday, signs must be posted by
Monday.

When “no parking” signs are posted using proper protocol (72 hours), coordinate with
the Project Construction Manager BEFORE towing cars. If possible, attempt to find car
owners.

If you do not plan to do scheduled work by noon, please lay-down or remove the ‘no
parking’ signs so people can park for the day or print on signs: If no work is taking place
by noon, parking is allowed.

Contractor, workers and subcontractors cannot block residential driveways. Have a flag
person on site if delivery trucks may cause delays for neighbors entering or exiting their
driveways. DO NOT park where you will block a driveway!

Trucks MUST NOT idle their engines at or near the site. If a delivery truck arrives before or
after work hours, engine MUST be turned off or truck moved to non-residential area away from
site until work hours begin. Save some gas too!

Dust Control

San Francisco is a windy city as are many regional locations. Cover and secure all dirt piles
as per the contract.

Implement dust control measures to minimize dust on neighborhood homes and cars.

Page 3 of 4
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Attachment 027 — 1
SFPUC Infrastructure Neighborhood Community Relations Guide

Streets and Trenches

During street trench work, make sure plates are secured and supported so not to generate
noise as cars drive over them.

On residential streets, follow the speed limit! Some trucks may need to go slower for safety
reasons. As a rule, refrain from backing up any equipment or trucks into residential driveways
or onto sidewalks. This can cause damage claims and expensive repairs.

In muddy conditions, minimize ‘track out’ of mud onto streets and sweep mud off
street.

Thank you for working with SFPUC Communications staff to encourage good relations with the
neighborhood near your construction site!

Page 4 of 4
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Attachment 027 - 2
Construction Community Relations

SFPUC Communications has found that building trust with neighbors is the best way to overcome
obstacles in the field. In any project, something may go wrOng. If we have developed a reservoir of
goodwill and trust, the project is more likely to be given the benefit of the doubt by neighbors and the
surrounding community. To facilitate good neighborhood relations, we suggest the following general
guidelines for our community outreach staff assigned to projects.

e Coordinate with neighbors early on and keep them informed of when the project will
commence.

e Set up a pre-construction meeting with neighbors prior to NTP, if possible or as
soon as the project schedule is finalized or when we have a consensus about how the
project will begin and commence over the first few months.

e Make sure, neighbors are aware of the project communications point person(s) and the
contact numbers. Make sure neighbors are aware of 24-dispatch or after hours or
weekend numbers. As appropriate make CELL contact number(s) or blog address
available.

e Post Construction Sign, as soon as reasonably possible and highlight contact
information — phone or blog and friendly project URL.

e Determine best way to communicate with the neighbors — written, email, door
hangers, and/or electronic alerts.

e When initial construction commences, communications staff should walk
neighborhood or surrounding are to gauge how the neighbors are reacting and if there
are initial concerns. Take care of issues before they become problems.

e As project phases change, notify neighbors of what they can expect in the next few
weeks or months.

e Reassess with Project Construction Manager and CM team on weekly or monthly basis
what additional communications may be needed.

e Share the project’s progress and success with neighbors through frequent updates,
or on occasion scheduled tours or visits to the site. Schedule community coffee updates
or other events to encourage support and cooperation for the project. For longer projects,
especially in on location, car wash coupons, window washing, carpet cleaning or movie
tickets or other amenities may be necessary on occasion for neighborhood goodwill and
cooperation.

e Respond to all calls or emails during the work day, when possible. Even if staff does not
have an immediate response, then acknowledge receipt of call or email and let them
know we will get back to them as soon as we have a response.

e Assess how much you need to coordinate with local jurisdictions — working with police,
fire or other entities so they are all aware of project activities.

e Remember to copy local council members, commissioners or county supervisors
on updates or alerts, as appropriate.

e Finally, celebrate completion or major project milestones with the neighborhood.
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San Francisco
Water Power Sewer

Attachment 027 - 3
SFPUC Logo Guidelines and Standards

BRAND GUIDELINES

Brand Identity

A distinctive identity that
communicates a clear set
of values with confidence.

This style guide has been created to help fostera
strong and coherent visual identity for the agency.
Our brand enhances the recogniton of our high
quality water. power and sewer services, and serves
tobuilda ger, more i it visual p

in the City and County of San Francisco. the entire
San Francisco Bay Area and State of Califormia.

2 | BRAND GUIDELINES

Initial Design Meeting

All departments are welcome to approach our
design team with graphic requests by contacting
graphice@sfwater.org In addition, consultant
graphic designers must contact the Graphics Team
for an initial design mesting. before developing new
design files and new matenals. An initial design
meeting is necessary to ensure consistency of the
averall look and messaging of new materials, as
wedl as effectively accomplish agency goals.

All materials must be reviewed and approved by
the Graphics Team before submitting to the project
manager for final review and print

Contents

Logo Study: Size. Space & Color
Logo Size Speficications
Knowing Which Logo to Use
What NOT to Do

Typography

Complimentary Typography
Color Palette

Templates

Agency Programs & Cobranding
Printed Collateral

Promotional Collateral
Photography

Construction Signs

Need More Info?

‘;Sﬂgwmummhw
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Attachment 027 — 3

SFPUC Logo Guidelines and Standards

Logo Size, Space & Color

San Francisco
Water | r Sewer

Colors:

T B
Watsr - Blue Pawer - Yellow Sewer - Green
Pantona 285 Pantone 130 Pantone 376

CB8 MAZ YO KO €O M30 Y100 KD

ROG125B195 F261 G176 BE2Z R141 G198 BE3

Has# DOTDC3 Hei# FEBO34 Hax & BDCB3F
&R\ San Francisco
No¥) Water Power Sewer

Grayscale:

Wartar - K 100% Fowver - 15300 Sewer - K T0%
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€50 MO Y100 KO

Nncisc

ower

Eyline - Blsck

Process Black

Srancrrn P O VTSRS |
i I

CO MO YD K100
RO GO BD
Hai# 000000

Proportior have been
based off @ 311 ratio with
an established relationship
between mark and text.

Vertical Logo:

Proportions have been
based off a 3.1 ratlo with
an established relationship
between mark and text,

Logo Size Specifications

Minimum Logo Size Specifications

To maintain readability:

= The logp cannot be reduced less than the size specification.

= Byline "Services of the San Francisco Public Utilities
Commission” is required unless a graphics team
decision allows for a onetime alteration.

= Minimum font size for the byline is 6 pts_

- Byline font: Gotham

Logo Clear Space

To ensure legibility of the logo, it must be surrounded with
a minimum amount of clear-space to avoid competition
from other visual elements.

Using the logo in a consistent manner across all

applications helps to establish and reinforce immediate
recognition of the agency look and feel

4 |BRAND GUIDELINES

San Francisce Water Power Sewer (horizontal )

Minimum Mark Width = 0.5" inches (12.7mm)

San Francisco
Water Power Sewer

Sanicss of the San Fronckce Putic Uities Commision

Minimum Byline Height - Gotham Baok, 6 pts,
K 100%, Tracking (-20)

Heteh Hetchy Regional Water System (horizontal )

Minimum Mark Width = 0.5" inches (12.7mm)

&

sendces of the san Fronceza Pubhe Ulities Commision

Minimum Byline Height - Gotham Book, 6 pts.
K 100%, Tracking (~20)

Hetch Hetchy
Regional Water System

San Francisco 4
Water Power Sewer
sl [x x
F s x
Hetch Hetchy ¥ (48 Bogionaiy
Regional Water System &= svatem
x 13 X

San Franciseo Water Power Sewsr (vertical

Minimum Mark Width = 0.5” inches (12 7mm)

water
Mrars

Sewer

Minimum Byline Height - Gatham Beek, & pts,
K 100%, Tracking (-20)

Hetch Hetchy Regional Water System (vertical):

Minimum Mark Width = 0.5 inches (12, Tmm)

Rééional
Water
System

vices of the Son Froncizza

Ser
Pubic Ufiilies Commisson

Minimum Byline Height - Gotham Book, 6 pts.
K 100%, Tracking {(-20)
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Attachment 027 — 3

SFPUC Logo Guidelines and Standards

Knowing Which Logo to Use

In City Logo vs. Regional Logo

The Retall/In City loge is used on materials that are used
or distributed within the City and County of San Francisco,
or represent work of the entire agency (ie: legal
documents, state required planning documents, etc.)

The Wholesale/ Reglonal logo is to be used on materials
for the regional water and hydroelectric system that are
distributed outside of San Francisco city limits.

Internally available at: S \Agency-Wide Templates\
San Francisco Water Power Sewer Logos

File Formats

Retail / In City logo — San Francisco Water Power Sewer
- Tobe used on all materials focused on retail
customers within San Francisco,
= Retail / In City logos — 4 color horizontal and vertical
- use on web. print. PPT

- Retail / In City logos — grayscale horizontaland
vertical - use on white background

Wholesale / Regional loge — Heteh Hetohy Regional
Water System
= Tobe used on all materials focused on wholesale
water and hydroglectric outside of the ity and Gounty
of San Francisco
« Wholesale / Regional — 4 color horizontal and vertical
- use on web. print, PPT
- Wholesale / Regional — grayseale horizontal and
vertical - use on white background

File formats can be confusing It Is Important to remember that each format retains a certain amount of resolution
and different formats correlate with different types of media. IT you have quUestions of cannot find the file type you need

contact graphics@srwater.ore,

Commeon Use Formats

+ JPEG: a compressed image file format used for media such as Microsoft Office and web/digital purposes

+ PNG: a lossless format used for web/digital purposes, capable of transparency

Vector Format for Design

+ EPS: @ vector based,/PostScript image file format used for high-resolution printing. Can only be opened by

vector based programs such as Adobe software.

= | BRAND GUIDELINES

Water
S =
San Francisco ﬁ\ Water
=3) P

Water Power Sewer N\ S2Wer

% Hetch Hetchy % Rogianal
g__/ Regional Water System (‘oz Systam
;ﬁ_ Hetch Hetchy ;Qm Regional
=) Regional Water System \&) &2155,

What NOT to Do

Maintaining the integyity of the logo iz a part of maintaining
the intagr] the agency's visual identity, The logo should

never be distorted difficultto see or read. If you run into
a situation where you are unsure how to present the logo,
emall graphics@stwater.org for help.

Do not streteh or skew the logo t distort proportions.

Do not change the iogo colors

Do not changs the font

Do not place the [og0e on a busy or dark baskground.

Do not separate or shift logo elements or ayout

Do notadd effects such a3 bevelling. droo shadows.

Do not recreate the logo with any abbreviations.

San Francisco
Water

Do not put the 1080 in & white or colored box on a dark

& | BRAND GUIDELINES

outlines, or glow effects

or busy background
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Attachment 027 — 3
SFPUC Logo Guidelines and Standards

Typography

Fonts can effectively help with name recognition and Primary Font Family
brand building when used consistently and correctly

Franklin Gothic - A san serif font used in most documents

Franklin Gothic Book
Aa ABCDEFGHUKLMNOPQRSTUVWXYZ abcdefghijklmnopgrstuvwxyz 01234567 89

Frankiin Gothic Book itaifc
B b ABCDEFGHIJKLMNOPQRS TUVWXYZ abedefghijkimnoparstuvwxyz 0123456789

Franklin Gothic Medium
c ABCDEFGHUKLMNOPQRSTUVWXY Z abedefghijkimnoparstuvwxyz 0123456789

Frankiin Gothic Medium ftalic

Dd ABCDEFGHIUJKLMNOPQRSTUVWXYZ i PG yz 0123456789
Fontsize is determined by readability and legibility.
For agency designs, fonts should never be below Gpts.
in any visual or document In a document. font size should
always be a minimum of 8pts. (7pt. is acceptable as
a caption). A document should also follow a hierarchial H Frankiin Gothic Heavy Malle
structure of font sizes to aid organization and readability. ABCDEFGHUKLWNNOPQRSTUVWXYZ. rifK

Framnkiin Gothic Heavy
Ee

Q WXYZ

Secondary Font Family
Minion Pro — A serif font used only to complement the primary font family (e.g.. in the body of text).

Minion Pro Regular
Aa ABCDEFGHIKLMNOPQRSTUVWXY Z abedefghijklmnopqrstuvwxyz 0123456789
Minion Pro italic
B b ABCDENGHIKLAMNOPQRSTUVWXY 2 abede fghijklmnopgrstuvioxyz (01123456789
Minion Pro Semibaold
CC ABCDEFGHIJKLMNOPQRSTUVWXYZ ab ghijkKlmnopgrstuvwxyz 0123456789
Minion Pro Semibold Italic
D d ABCDEFGHIJKLMNOPQRSTUVWXYZ ijl g vz 0123456789
Minion Pro Bold
E e ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopgrstuvwxyz 0123456789
Minion Pro Bold ftalic
P f ABCDEFGHUKLMNOPQRSTUVWXYZ abc 2y vz 0123456789
7 | BRAND GUIDELINES
Complimentary Typography
Complimentary fonts are used for headings and to Comp\ imenta ry Font Fam i\y
supplement typographic hierarchy Gotham

font:

About the

A Gotham Extra Light
a ABCDEFGHIIKLMNOPQRSTUVWXYZ abcdefghijkimnopgrstuvwixyz 0123456789

B b Gotham Book
ABCDEFGHIKLMNOPQRSTUVW XYZ abcdefghijkimneopgrstuvwxyz 0123456789

C Gotham Book lialic
C ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopagrstuvwxyz 0123456789

Dd Gotham Medium

ABCDEFGHUKLMNOPQRSTUVWXYZ abcdefghijklmnopgrstuvwxyz 0123456789
E Gotham Medium Italic

e ABCDEFGHLKLMNOPQRSTUVWXYZ abcdefghijkimnopgrstuvwxyz 0123456789

Ff Gotham Bold
ABCDEFGHUKLMNOPQRSTUVWXYZ abcdefghijklmnopgrstuvwxyz 0123456789

About the font: 5 Sa font from B brary, fe Complimentary Font Family
Swiss721 Cn BT

A Swiss721 Cn BT Roman
a ABCDEFGHIKLMNOPQRS TUVWXYZ abcdefghijkimnopgrstuvwixyz 0123456789

B b Swiss721 Cn BT Kafic
ABCDEFGHIJKIMNOPQRSTUVWXYZ abedefghikimnoparsiuvwyyz 0123456 789

c Swiss721 Cn BT Bold
C ABCDEFGHIJKLMNO PORSTUVWXY Z abedefghijkimnopgrstuvwxyz 0123456789

D d Swiss721 Cn BT Boid Italic
ABCDEFGHIJKLMNOPORSTUVWXYZ abcdefghijkimnopgrstuvwxyz 0123496789

8 | BRAND GUIDELINES
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Attachment 027 — 3
SFPUC Logo Guidelines and Standards

Color Palette

in addition to our three agency oolors we have created

a color palette to guide our brand’s sUccess. Color scheme

s one of the most significant factors In the overall lcok

and appearance of any brand. Because our core values are
environmentally eriented. we've bazed our color palette of

of neutral earthtones

Secondary Colors

Pantons 7620
CO M35 Y94 Ko
R181 G35 B29
Hor# BF2620

Pantons 272
C51 ME1YO KO
R1360113B179
Headt 887183

Pantone 485
COMST Y100 KO
R2Z1B 042 B35
Hox# EEZAZ4

Agency Colors

Pantone 285
C28 M43 Y0 KO
RO G135 B186
Hea# ODTOC3

Pantone 130
©0 M30 Y100 KO
R251 G176 BE2
Hex# FEBD34

Pantone 180
COMTO Y100 K11
R217 G&3 B30
Hax# DSS3LE

Pantone 151
COM28Y100 K6
R2380177 817
Hex# EEBL11

Pamone 376
C50 MO Y100 KD
Rlal G128 BE3
Hea# BOCEIF

Pantons 128
COMLLYES KO
R255 G222 B117
Hex# FFOETS

Pantone 373

C1E MO Y46 KO
RZ218 G232 B162
HauW DAESAD

Pantone 370

C56 MO Y100 K27
94 0151 850
Hen# BEST32

Pantons 5483
CE2 MO Y21 K31
RIGH G222 B117
Hea® FFDETE

Partons 322
Cl00 MD Y32 K35
ROG123B8133
Hea# OOTESE
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Pantone T466
CT0 MO Y23 KO
RZ8 G190 8202
Hex# 1CBECA

Pantone 7456 Pantone 283
CTO MO YZ3 KD C35 M2 YD KO
RZ8 G190 B202 R158 G203 BZ37
Hex# LCBECA Hex# SFCBED

Pantone 300
CL00 M44 YO KO
ROGL1Z1 B193
Hox# DOTACL

Pantone 294
C100 M5B YO K21
RO G85 B1L0
Hex# DOEEOE

Pantone 8100
CB2 M52Y31 K8
RET G107 6128
He# I96EED

Templates

Letterhead, business card, envelope, and powerpoint
templates have been established for agency use. These
templates can be found on the internal website, Currents.

10 IBRAND GUIDELINES

San Francisco

wer Sewer

San Francisco
WaterF rSewer

e e SR S ANF A e P bl i

Harlan L. Kelly,
Genersl Maneqe

5 Galiden Gate Avenue, 13th flaar
San Irancisco, CA 94102-3220
7415.554.0740 14155543161

e lly @sfova ter o

For
through City Reprographics. All business cards utilize a uniform design on the front
Four options are available for the back.

Cards are mar

d by division and bureau staff and printed

Blue - Water Enterprise and General Divisions

Yellow — Power Enterprise

Green — Sewer
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Attachment 027 — 3

SFPUC Logo Guidelines and Standards

Agency Programs and Co-Branding
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Groundwater Recyclad Watsr Co o

Sample Printed Collateral

The graphics team can provide sample collateral which
demonstrates our use of sccondary design elements,
including the swoop or wave. The wave element is
eonsistent throughout our collateral materials and
sugigests the representation of our three enterprises,
water, power and sewer While the wave element is not
used to limit outside design, iU is suggestad 1o maintain
the brand identity

13 |BRAND GUIDELINES

reliable services

e

Generating Pro

Delivering ecting
high quality water all EE iblic health
every day. for vital services. and the environment.
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Attachment 027 — 3
SFPUC Logo Guidelines and Standards

Sample Printed Collateral

Flton Hetety Pover Sptsm

Generaling clean energy

Prusiing gy asvatins Irasww i, sty
o s ety o s

Sustaining the resources
entrusted to our care.

\LENDAR

Get Your FREE
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Promotional Collateral

Fitting our logo onto promotional goads and clothing
articles is challenging Imprint space and color limitations
often dictate the quality of logo representation. Please
contact graphics@stwater.org BEFORE selecting collateral

or other loge'd items. Contacting the Graphics Team
ahead of item selection will ensure accurate reproduction v
of logo and consistency of visual identity.

water

=

Sewer
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Attachment 027 — 3
SFPUC Logo Guidelines and Standards

Photographic Imagery: Environmental

Imagery plays a critical role in communicating who weare.
Photographs should capture the nuances and scale of
wiho we are, what we do, our past, present and future,

Environmentand infield shots ars 2pecific to the

dc and the messages we communicate. Photographs
should show the 2xpanse of the area we are covening
and highlight key details. Inaddition to current photes
historical and other archival photcgraphs are available.
Qur agency employs photographers and their imagasare
preferred over any outside photography

Purchased stock photos are a last resort choics and we
prefer to be very selective if stock photos are necessary.

ffin need of

graphics@sfna

for designed materials, contact
078 or the agency photographers.
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Attachment 027 — 3
SFPUC Logo Guidelines and Standards

Phatographic Imagery: Peaple

Who we are plays a chitical role In our messaging The
emotive capacity of an Image isoften derived fiom people
If our customers are able to relate to us as indwiduals, they
will be more willing to trust us a5 agency

Purchased stock photos are a last resort choice and we
prafer to be very selectve If stock photos are necessary
Requests for our phatodraphs or approvel of sltemative
&by emalling our Zraphics team

imagery can be

17 IBRAND GUIDELINES
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Attachment 027 — 3
SFPUC Logo Guidelines and Standards

Construction Signs

The ONESF logo, tagline, and design templates identify
the projects and shared citywide goals of the City's ten F
year Capital Plan and should appear on all City street,

sewer, site, and building constructicn signs. The ONESF
logo reflects the shared citywide goals of infrastructure

Building Our Future sanfrancisco

. N - % Di I &C ion P i
improvement ('we are all ONESF'), the unique nature of OceansideWater Folluton v)ﬂ:‘g;;mﬂa’g;::mngﬂ:xv T o SRR
San Francisco (‘there's only ONESF'), and a color scheme Control Plant &VVestside BEGINS: 1,201 : COMPLETION DATE!, 2012
evocative of our great City by the Bay Pump Station Dewatering Faclicy Upgrades
I ——" W52, Cal State ConstriTors. 415300850000
BEGINS: 1, 2012 COMPLETION DATE 1, 2012

Toesta h and maintain the ONESF identity it is important ':;"”"“‘“" ‘°""“""’"‘:“°"""“°"

. . > and security systems upgrades ccurity Improvements (Westside Pump Station
that it appear consistent across all signage. Therefore, it is o i W e ;w_s;},:k':.":,,m :fﬁrxx.';:x; R
critical to never alter the embedded logo. logotype or locked Cacanks Gabvan, ¢ ) BEGINS:?.2012;COMPLETION DATE . 201 2
portions of the enclosed design templates. This includes A15.3508z20

Shonteriorg consruction

adding or deleting elements, using unauthorized colors
adding additional logos, or otherwise altering the text or
layout of the sign outside of specifically designated areas 7
as deseribed in the templates pigmai b Rephiatn i it
nd Pach
Templates for City construction signage as well as
guidelines for production for most City client departments
are available online: onesanfrancisco.org/staff-resources/
signage-and-style-guide/
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All external and internal communications and
promoticnal materials. including any printed or digital
collateral must comply with our brand standards.
Approvals are made by the Graphics Team of the
Communications Department, graphics@sfwater.org.

Need More Info?

These style guidelines are provided for the purpose of
establishing and maintaining the lock and feel of our
brand. It is imperative that consistency be upheld for the
professional stability of our agency's public image. These
guidelines are notintended to restrict or limit the brand,
but to assure proper use of design elements, Any inquiries
or requests can be made by contacting the Graphics Team
by email. graphics@sfwater.org
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Revision Control Log

Revision
No. Revision Date What changed?
Rev 1 6/7/19 ¢ Attachments revised;
¢ Revision Control Log updated.
Rev 0 11/14/16 Signed
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